
THE RULES HAVE CHANGED FOR 

ORGANIC FLAVOR 
THE SIX THINGS YOU NEED TO KNOW NOW.

READ ON FOR THE 

TOP 6
QUESTIONS, 
ANSWERED.

You might have heard the news...At the end of 2018, the National Organic Program (NOP) 
announced changes to the National List of Allowed and Prohibited Substances. Organic  
certified flavors will be required in all organic products, unless the certified flavor is not 

“commercially available”...but what does that mean? Does your situation qualify for any allowance? 
And what do you do to maintain your certification, while keeping your taste profile? 



1WHAT HAS  
CHANGED? 

The new ruling requires that certified organic  
products use certified organic flavors, unless 
the flavor is not “commercially available.” The 
changes will take effect Dec. 27, 2019.  

• If your product is not certified organic,
then this does NOT affect you.

• If your flavor is already certified organic,
then this does NOT affect you.

• If you have an existing organic product
that uses organic suitable or organic
compliant flavor, then this WILL affect you.
If you want to keep your product’s
certification, you will need to use certified
organic flavor if commercially available.

• If you are creating a new certified organic
product, this WILL affect you. It means that
you’ll have to use organic certified flavor. If
certified organic is not available, then you’ll
have to appeal to your certifier.

2 WHY DID THE NOP MAKE 
THIS CHANGE?  

NOP responded to a petition submitted by the 
Organic Trade Association. The OTA seeks to 
expand the use of organic products by cons-
sumers. More organic certified flavors will 
require the use of more organic certified in-
gredients and crops. Since the supply situation 
changes year to year, certifiers annually review 
the supply chain. It’s worth noting that it takes 
times for farmers to transition to organic. For 
example, it takes three years for a “non-organic” 
crop to transition to certified organic.

3WHAT DOES “COMMERCIALLY 
AVAILABLE” MEAN?  

The technical definition: “Commercially  
available: The ability to obtain a production  
input in an appropriate form, quality, or  
quantity to fulfill an essential function in a  
system of organic production or handling, as  
determined by the certifying agent in the course  
of reviewing the organic plan.” What this 
means: An ingredient is deemed to be “com-
mercially available” when it can be purchased in 
the appropriate form, quality, & quantity to fulfill 
an essential function. Commercial availability is  
determined by your organic certifying agent 
based on the information you supply.

4 HOW WILL COMMERCIAL 
AVAILABILITY BE DETERMINED?  

Your certifier already conducts an annual review 
of your Organic Plan. Most certifiers will ask 
that you verify with three sources that a certi-
fied flavor is not commercial available. Your cer-
tifier will determine what constitutes a source 
(Do you need to check with three flavor hous-
es, or can your single flavor house check with 
three suppliers of raw materials?) Currently that 
decision is left to your organic certifier. Your 
best option is to work with your flavor supplier 
or get them in touch with your certifier. Open 
lines of communication among the three 
parties. It will help everyone move forward 
effectively.
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5 HOW DO YOU PROVE  
UNACCEPTABLE FORM 
 OR QUALITY?  

Note in the chart to the right that form and 
quality are also possible reasons for argument.  
Certifiers will examine proof of unacceptable 
form or quality as reasoning. Think of form 
along the lines of “I need liquid but there is 
only dry available,” for example. An example of 
potentially unacceptable quality is “there is cer-
tified flavor available, but it clouds in my prod-
uct.” Of course, it will be up to your certifier to 
accept those reasons, and decide what they’ll 
accept as proof. According to the NOP, price is 
not an acceptable reason for consideration.

6 HOW CAN MY FLAVOR 
SUPPLIER HELP?  

A good flavor vendor will provide you with 
guidance and communication as you navigate 
your changes. Expect your flavor vendor to 
help with form/document completion. It also 
helps if, like FONA, your flavor vendor has years 
of experience working within the organic pa-
rameters and a robust existing line of certified 
organic taste solutions. That expertise will be a 
useful starting point for you. In addition, don’t 
be afraid to connect your vendor directly with 
your certifier. A true flavor partner will be 
happy to speak with your certifier and cut 
through the chaos and complexity, and offer 
guidance and clarity.
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A true flavor partner will provide you with  
guidance and open communication as you 

navigate your options and changes.

800-578-8600   |   www.fona.com/chat



We’re ready cut through the complexities around these organic changes, and 
identify the right solution for you and your brand. From a wealth of organic  

certified flavors to regulatory experts on the front lines of the industry,  
count on getting the guidance you deserve.

We’ll examine at your options, and explore what the future looks like for your 
organic product. Whether it’s time to reformulate to organic certified – or if that 

just isn’t a possibility for you, know that you deserve access and openness.

Let’s talk through what these changes mean for you and your team. 
We’re here to help. FONA has a robust existing line of certified organic 

taste solutions, which will be a useful starting point for you.

EMAIL: reg@fona.com or VISIT: www.fona.com/chat

CLARITY IS POWER. LET’S EMPOWER YOU & YOUR TEAM. 




