
SEASONAL FLAVORS: 

Known as a season of new beginnings and fresh 

starts, the spring season as it relates to the food and 

beverage industry is no different. Consumers look 

forward to innovative seasonal and limited-edition 

products each year that feature exciting new flavors, 

formats and collaborations. And though chocolate 

confectionery and sweet desserts commonly dominate 

this space, product developers can find opportunity 

in the seasonal and LTO space cross-category. From 

spicy chicken sandwich chips to iced coffee flavored 

jelly beans, let’s take a look at the trending seasonal 

products and flavors for spring, and see where you can 

find inspiration for your brand. 

Trends  of  Spr ing



SPRING’S TOP FLAVORS IN: 
Seasonal & LTO’s 

FASTEST GROWING FLAVORS: GLOBALLY

Scallop

Onion

Taro/Cocoyam

Chai (Masala/Spice)

Corn/Sweetcorn

Rice

Seasonal & Limited-Edition Products, Q1 2020 vs Q1 2021

FASTEST GROWING FLAVORS: NORTH AMERICA

Watermelon

Brownie

Cocoa/Cacao

Chili/Chili Pepper

Coffee

Mint

Seasonal & Limited-Edition Products, Q1 2020 vs Q1 2021

North America, Spring 2021

Peanut butter
Caramel
Watermelon
Raspberry

TOP FLAVORS BY NUMBER OF RELEASES:

Strawberry
Hazelnut
Chocolate
Coffee

+900%

+500%

+500%

+400%
+400%

+400%

+200%

+200%

+200%

+200%

+200%

+150%

Source: GNPD

“Excitement around seasonal items has grown 

during the pandemic, with new spins on familiar 

favorites and limited-edition flavors giving 

consumers the means to break the monotony.” 

- FOOD BUSINESS NEWS



• Kit Kat Key Lime Pie Crisp Wafers

• Red Bull Dragon Fruit Energy Drink

• Old Bay Hot Sauce

• Strawberry Ice Cream Cone Hershey Kisses

• PB & Jam’s Lager

• Fruity Pebbles Cereal ‘n Candy Bunny

• Hershey Kisses Blossom Cookie Kit

• Oreo Strawberry Frosted Donut Cookies

• Moa Burger Potato Chips

• Sweet Spring Premium Sandwich Cookie Kit

• Starbucks Honey & Madagascar Vanilla Ground 

Coffee

• Starbucks Spring Day Blend Ground Coffee

TOP SELLERS IN SEASONAL & LTO
From indulgent confectionery to spicy snacks 

and spring inspired beverages, popular seasonal 

sellers varied cross-category. It’s no surprise that 

chocolate confectionery bloomed in this space this 

season, but innovation is abundant in all food and 

beverage categories. Let’s take a look. 

TOP SEASONAL SELLERS: IRIS

CHOCOLATE
 CONFECTIONERY

BAKERY

SNACKS

ALCOHOLIC
BEVERAGES

TOP GLOBAL CATEGORIES: 



Of course, the spring season brought lots of holiday 

inspired treats including Easter chocolates and St. 

Patrick’s day desserts. And as COVID influenced 

consumers’ holiday celebrations, brands now search for 

ways to continue holiday favorites year-round to reclaim 

lost celebrations. 

HOLIDAY INSPIRED TREATS
PRODUCTS OF NOTE

FERRARA ROYAL DANSK LOVE SPRING COOKIE 
COLLECTION features salted caramel, vanilla and lemon 
lavender flavors. The company is aiming to reposition their 
Butter Cookies for everyday enjoyment throughout the year”

37% of consumers responded that they likely or definitely 
would buy this product. 

PEPSI X PEEPS is a limited-time Pepsi x Peeps flavored soft-
drink that is not sold in stores. The product was awarded as 
prizes in a social media contest ”showcasing photos of people 
having socially distant springtime fun.” 

Source: Food Dive

DUNKIN’ ICED COFFEE JELLY BEANS  feature a mix of jelly 
beans in five flavors inspired by their iced coffee flavors 
including French Vanilla, Hazelnut, Caramel Latte, Butter 
Pecan and Toasted Coconut. They can be purchased in-store 
at Walgreens and RiteAid for a limited time.

Source: Taste of Home, @the.sweet.foodie/Instagram

M&M’S MINT ICE CREAM SANDWICHES  were added to 
Mars’ ice cream sandwich lineup to celebrate St. Patrick’s 
Day. The sandwich features mint flavored ice cream between 
two chocolate cookies with M&M’s Minis. 

Photo Source: Walmart

REESE’S MARSHMALLOW-TOP PEANUT BUTTER CUPS  
released for Easter 2021. The candy features a mallow-top 
with milk chocolate, peanut butter and marshmallow flavored 
crème. 

48% of consumers responded that they likely or definitely 
would buy this product.

ADD  Quote and seasonal celebra-

tion
“As fear around COVID-19 begins to lift, there will 

be opportunities to show consumers how food 

and drink traditionally tied to certain holidays can 

be enjoyed any time of the year, and specifically as 

consumers celebrate the holidays they have missed 

at different times of year.” 

- MINTEL

SEASONAL CELEBRATIONS:
• Approximately 33 million people 

celebrate St. Patrick’s Day every year

• In 2020, consumers spent 

approximately $6.1 billion on St 

Patrick’s Day

• Of those who celebrate Easter, 

87% enjoy Easter-themed seasonal 

chocolate and candy

Source: Food Business News; NCA



Sonic will release 
two four-flavor 
variety seltzer 
packs. Sonic- 
Drive in will 
release flavors 
including lemon 
berry, classic 

lemonade, original limeade, ocean 
water, orange pineapple, mango 
guava and melon medley. The flavors 
are based on Slush flavors that the 
fast food chain offers. 

Source: Thrillist 

SONIC HARD SELTZER 

 is a limited edition 
cereal featuring 
a berry flavored 
corn puff cereal 
with Bugs Bunny 
and basketball 
marshmallows. 
The company also 

released a Ghostbusters: Afterlife 
cereal.  

Source: SlashFilm.com

GENERAL MILLS SPACE JAM A 
NEW LEGACY CEREAL 

PRODUCTS OF NOTE

features chocolate 
ice cream mixed 
with chocolate 
sheet cake pieces, 
chopped pecans 
and a chocolate 
icing swirl. The 
product is available 
for a limited time 

along with another flavor, Southern 
Blackberry Cobbler. 

Photo Source: theimpulsivebuy.com

released for 
Easter 2021 and 
is made with Post 
Fruity Pebbles. 
The kosher candy 
product is made 
in an Easter 
bunny shape.

33% of consumers responded that 
they likely or definitely would buy 
this product.

BLUE BELL CHOCOLATE SHEET 
CAKE ICE CREAM

FRUITY PEBBLES CEREAL  ‘N 
CANDY 

“At-home indulgences are providing an out-of-

home experience. Categories like ice cream and 

frozen novelties are contributing to the growth of 

overall snacking.” 

- SALLY LYONS WYATT, EVP OF CLIENT INSIGHTS AT 
CHICAGO-BASED IRI; PROGRESSIVE GROCER

TIME TO INDULGE
Decadence and indulgence took the cake this spring. New product launches catered to consumers interest for comfort and 

nostalgic flavors from chocolate cake to retro cereals and fast food chain inspired seltzers. 



Watermelon, strawberry and spice were just a few 

trending flavors that made their appearance this spring. 

Let’s take a look at this season’s innovative launches that 

are pushing these flavor boundaries.

PRODUCTS OF NOTE

STRAWBERRY ICE CREAM CONE HERSHEY’S KISSES 
comprises strawberry flavored crème and cookies with other 
natural flavors. The limited-edition product is available for spring 
and summertime. 

47% of consumers responded that they likely or definitely would 
buy this product..

MTN DEW MAJOR MELON features a watermelon flavor and a 
bright pink color. PepsiCo added the drink as a permanent flavor 
to the Mtn Dew line, stating the flavor of watermelon evokes 
feelings of nostalgia and freedom 

SOUR PATCH WATERMELON FLAVORED JELLY BEANS  were 
available for Easter 2021. The artificially flavored product is said 
to be sour then sweet with a watermelon flavor. 

40% of consumers responded that they likely or definitely would 
buy this product.

OLD BAY HOT SAUCE  is available in a limited edition 10-fl. 
Oz. pack. The product can be used with wings, beverages or 
seafood for game day, brunch and happy hour. 

40% of consumers responded that they likely or definitely would 
buy this product.

PRINGLES WENDY’S SPICY CHICKEN FLAVORED CHIPS  are 
a limited-edition offering that is inspired by the Wendy’s Spicy 
Chicken Sandwich. Following the enthusiasm for fast food 
chicken sandwiches, the companies paired to duplicate into a 
single-bite product. 

Source : Food Business News

FLAVOR HIGHLIGHTS-
Watermelon, Strawberry & Spice 

STRAWBERRY: 
A Top Flavor in Seasonal & LTO; North America, Spring 2020

WATERMELON:  
A Fastest Growing Flavor; North America, Seasonal & Limited-

Edition Products, Q1 2020 vs. Q1 2021 – 200% GROWTH

CHILE/ CHILLE PEPPER: 
A Fastest Growing Flavor; North America, Seasonal & Limited-

Edition Products, Q1 2020 vs. Q1 2021 – 200% Growth

FLAVOR GROWTH STATS



SOURCES
• Mintel 

• Mintel GNPD

• Progressive Grocer

• Walmart

• Food Business News

• Restaurant Business 
Online

• theimpulsivebuy.
com

• FoodDive

• Austin 360

• Slash Film

• Thrillist

THE TAKEAWAYS
This season’s product launches and offerings featured holiday themed classics and innovative spring releases. New spins 

on familiar favorites and limited-edition flavors have intrigued consumers who are looking for a break from the monotony 

of the past year. And while some search to indulge in nostalgic sweets and snacks, others hope to reclaim the holiday 

celebrations they may have missed out on during the pandemic. Innovation in seasonal products and LTOs featured 

exciting flavors from strawberry ice cream to cherry limeade, spicy chicken and more. Many of these flavors will inspire 

innovation for the upcoming months, so the question is, how can these spring innovations inspire your summer product 

developments and beyond?

What does true partnership look like? You deserve a flavor partner ready to turn these 
trends into the tangible.

Let FONA’s market insight and research experts get to work for you. Translate these 
trends into bold new ideas for your brand. Increase market share and get to your  
“what’s next.” Our technical flavor and product development experts are also at your 
service to help meet the labeling and flavor profile needs for your products to capitalize 
on this consumer trend. Let’s mesh the complexities of flavor with your  
brand development, technical requirements and regulatory needs to deliver a complete 
taste solution.

From concept to manufacturing, we’re here for you — every step of the way. Contact our 
sales service department at 630.578.8600 to request a flavor sample or chat us up at  
www.fona.com/contact-fona/

YOU DESERVE MORE. LET’S GET STARTED. 

Request Your 
FREE 

Flavor Sample Here

https://www.fona.com/deliver/quick-flavor-samples/?utm_source=flavorpage&utm_medium=email&utm_campaign=trendsamplerequest

